
Accessible
Is your data clean,

structured, and 
machine-readable?

Authentic
Is your content 

verified and trusted? 
(AI mimics shoppers 
in how they interpret

trust signals.)

THE TRIPLE-A FRAMEWORK: YOUR STRATEGIC NORTH STAR

Abundant
Do you have enough

fresh content and
review depth to 

signal relevance? 

WHAT THIS TOOLKIT DOES

The AI ready
content toolkit
YOUR PRACTICAL GUIDE TO MASTERING 
THE TRIPLE-A FRAMEWORK

This framework will help you evaluate whether your content is structured and credible enough
for AI to interpret accurately. To do that, your content must be optimized for three things:

Use this free toolkit to identify: Follow these three steps:

Score your readiness: Use the checklist to
benchmark your status
Predict the output: Use the worksheet to
simulate how AI summarizes your brand
Execute the plan: Apply the tactical fixes
to close your gaps

Where your brand currently stands in the
race for ‘Share of Summary’
Which specific content gaps are confusing
AI models today
The actionable steps required to close
those gaps and improve visibility

HOW TO USE IT

Let’s get to work.



Success spotlight
See how Petco optimized their UGC for search visibility and accessibility, 
driving a 5x increase in top search impressions and a 48% boost in organic traffic.

Is your product catalog centralized in one reliable source?

Do you display a visible ‘trust mark’ or verification badge on reviews?

Do product detail pages (PDPs) use structured data / JSON-LD Schema markup (i)?

Are at least 70% of reviews from verified purchasers?

Can UGC be accessed via API for easy integration across endpoints?

Is spam filtered automatically to prevent "hallucinations" based on fake data? 

Are product attributes consistent across your site and retailer partners?

Does your UGC appear on high-authority retailer sites (syndication) to create multiple
citation points?

Is your site crawlable with distinct URLs for review content?

Have you identified and neutralized your most damaging negative sentiment themes
(e.g., shipping issues, taste)?

SECTION A: ACCESSIBLE 

SECTION B: AUTHENTIC 

The Triple-A UGC readiness checklist

Focus: Can AI find and read your product data?

Focus: Does AI view your content as a trusted citation source?

Pro tip: 
Use a validation tool like Google Structured Data Testing to check for JSON-LD compliance. 
AI agents prefer structured data (JSON-LD) over Microdata for easier parsing.

Pro tip: 
AI often cross-references data. Syndicating reviews to major retailers builds 
"Citation Authority" for your brand.

How to use this section: 
Give yourself 1 point per "Yes." At the end, tally your score to determine your UGC signal strength. 

Note: This audit focuses specifically on UGC and Trust Signals, 
a critical component of broader Generative Engine Optimization (GEO).

Score: ____ / 5

Score: ____ / 5

https://www.bazaarvoice.com/success-stories/petco/
https://developers.google.com/search/docs/appearance/structured-data


Do you have 50+ reviews for your top products?

Do you generate new reviews consistently (weekly or monthly)?

Does your content include Visual UGC (photos/videos) to answer multimodal queries?

Do reviews cover specific attributes (e.g., "good for oily skin") to capture long-tail queries?

Do you have an early-review plan for new product launches (sampling)?

Total
score

Your
positioning

What this means

0-3
points

Foundational gaps
Your content signals may be too weak for AI to process.
Without structured data or volume, AI agents struggle to verify or cite your products. 
Priority: Fix the technical basics (Schema & API).

4-7 
points

Partial optimization

You have visibility potential, but trust signals are missing.
You might have volume, but gaps in verification or sentiment could cause AI to classify your
data as "low confidence." 
Priority: Focus on Authenticity and Verification.

8-10
points

Developing signal

Your foundation is solid, but you lack depth.
You are likely visible for generic queries but may lose out on complex, specific questions where
competitors provide more detail. 
Priority: Improve Review Depth & Attributes.

11-13
points

Strong signal

Your UGC is optimized for interpretation.
You are sending the right signals (recency, structure, and volume) to be a high-authority
candidate for AI citation. 
Priority: Test for Visual/Multimodal gaps.

14-15
points

AI-ready
infrastructure

You have maximized your "controllable" signals.
Your UGC strategy provides the comprehensive, structured, and verified data that AI models
prioritize for relevance and trust.

Success spotlight
See how GHD utilized syndication to boost review volume by 60% across their retail
partners, ensuring consistent, abundant data signals wherever shoppers (and AI)
are searching.

Add up your score for all three sections.
Map it to the table to find your UGC strength and what it means:

SECTION C: ABUNDANT 

Focus: Is there enough fresh, consistent data for the AI to learn and answer complex questions?

Pro tip: 
Volume + depth = visibility. AI is becoming multimodal. It looks for images and videos
to verify text claims. Visual UGC is no longer optional.

Score: ____ / 5

https://www.bazaarvoice.com/success-stories/ghd/


The ‘Share of Summary’ content mapping worksheet
When an AI agent is asked to find “the best moisturizer for oily skin under $30,” it reads your entire

web presence to pull the most relevant information and synthesizes it into a recommendation. 
This worksheet helps you reverse-engineer that process and build content strategically.

How to use this section: 
Pick one priority product and work through each step. Use this worksheet to simulate AI outputs. 

Map answers and close gaps. Ready?

1. SELECT A PRODUCT

Choose a product/category you want to audit. 

Product name:

Product category:

2. GIVE A HYPOTHETICAL SHOPPER PROMPT

What would a shopper ask AI? Example: Best face sunscreen for oily skin.

Shopper query AI might get:

4. PREDICT THE AI SUMMARY

What will AI most likely say today? (1-2 sentences)

Your response:

5. ANALYZE THE GAPS

Mark the gaps that apply and list down your action items:

3. CHECK YOUR CURRENT REALITY

Look at your PDP right now. What data is there for the AI to ‘read’?

Review count or average rating:

Date of most recent review:

Do your reviews mention the keywords in the prompt?     Yes  |  No

Schema markup present:    Yes | No

Visual UGC present:      Yes | No

Top PDP claims:

Not enough reviews

No Schema or poor structured data

Reviews don’t mention the shopper’s exact use case / keyword

PDP claims are vague or inconsistent

Weak or absent photos and videos

Low recency (i.e. last review was over 90 days ago)

Priority fix: 

Quick win (48-72 hours):



The gap What’s missing Your action plan
Target
timeline

Volume 
gap

New products launch
with zero data,
making them
invisible to AI
algorithms that
prioritize review
depth.

Start sampling: Use pre-launch or early access campaigns to
get products into the hands of loyalists before launch to ensure
Day 1 review volume.
Run periodic campaigns: Quarterly re-engagement
campaigns for past customers on updated or seasonal products.

Sampling setup: 
4 weeks

Campaigns: 
Quarterly

Content 
gap

AI struggles to
answer specific
queries because that
exact phrasing isn't in
the description.

Leverage Q&A: Questions asked by shoppers (e.g., "Is this 
safe for sensitive skin?") are often exactly what AI users ask.
Answer them publicly to provide structured data AI can scrape.
Guide review requests: Instead of generic "Leave a review,"
ask specific questions: "How did this product work for your   
[skin type/hair type/use case]?"

3 weeks

Freshness
gap

AI agents see reviews
from 6+ months ago
and assume the
product is no longer
relevant.

Automate post-purchase flows: Set up automated review
requests triggered 7, 14, and 30 days post-delivery.
A/B test email timing: Review your post-purchase email
cadence. Are you asking for reviews too early? Test timing          
to find when customers are most likely to respond (typically       
7-14 days post-delivery).

Ongoing

Accessibility
gap

Your high-quality
content lives only on
your .com site,
meaning AI crawling
retailer sites misses
your best data.

Implement Schema markup: Add structured data to all PDPs
so AI can parse ratings, reviews, and product attributes.
Syndicate everywhere: Your content shouldn't just live on
your site. AI models learn from the entire web. Syndicate
verified reviews to retail partners to ensure AI sees consistent
data everywhere it looks.

30-60 days

Authenticity
gap

AI (and humans)
cannot easily
distinguish your real
customer feedback
from the noise of
internet bots.

Badge it: Display a "Trust Mark" or verified buyer badge.            
AI wants to know what's real, help it distinguish genuine
feedback from noise.
Show verification: Ensure 70%+ of reviews come from    
verified purchasers. Filter spam aggressively and respond
authentically to negative feedback.

2 weeks

Your tactical plan for closing the gaps
Now that you’ve identified where the gaps are, here’s how you can fix them:

Success spotlight
See how Rimmel London used sampling to generate 1,400+ reviews for a single product
launch, ensuring immediate relevance and visibility (Abundance) from day one.

YOU HAVE THE ROADMAP. NOW YOU NEED THE ENGINE.

AI discovery rewards the most Accessible, Authentic, and Abundant content. But manual audits aren’t enough
to scale. Go beyond the first step with a content supply chain that amplifies the trusted voices AI depends on. 

Bazaarvoice is the infrastructure for the Triple-A advantage. We source, verify, and amplify authentic product
ratings, reviews, photos, and videos at scale, driving the ‘Share of Summary’ that matters. 

Request a personalized content audit

https://www.bazaarvoice.com/success-stories/rimmel/
https://www.bazaarvoice.com/contact/

