GLOBAL MARKET PROJECTION:
From $695B in 2023 $3.7Tin 2029 (That’'s 32% growth!)

Source: Research and Markets
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influenced by video critical to their Reels, TikToks, and Shorts
brand videos decision-making are highly persuasive

Source: SEI 2024, SPR 2025

BUT SCALABLE VIDEO COMMERCE
STILL FACES FRICTION

“We don’t have : “UGC feels : “QOur tools are : “ROl is hard
enough video.” risky.” disconnected.” to prove.”

Sourcing relevant, fresh Without proper moderation Fragmented platforms/tools Teams struggle to connect
video across platforms is and rights management, for sourcing, publishing, video to real KPl and sales
time-consuming and UGC can threaten amplifying and analytics outcomes without
resource-heavy. brand integrity. hinder performance. full-funnel analytics.

EXPERTS SAY:

Today’s shoppers don’t just watch, they act.
Video content at scale is only possible and powerful
if it’s immersive, connected, and measurable.



https://www.bazaarvoice.com/resources/shopper-experience-index-volume-18/
https://www.bazaarvoice.com/resources/shopper-preference-report-2025/
https://www.globenewswire.com/news-release/2024/09/04/2940662/28124/en/Video-Commerce-Market-Set-to-Cross-3-7-Trillion-by-2029-Insights-by-Product-Category-and-Region-with-Trends-and-Competitive-Analysis.html#:~:text=The%20global%20video%20commerce%20market,dominate%20the%20e%2Dcommerce%20market.
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N YOUR BRAND-SAFE BLUEPRINT
TO SCALABLE VIDEO MARKETING

L

Source smart to
scale authenticity

¢ Activate a community of
creators & consumers to fuel
your video pipeline.

o Use Al-powered discovery to
find aligned creators across
TikTok, IG, and YouTube.

Prioritize format
& audience fit

e Short-form = Awareness;
Long-form = Education +
Conversion.

Gen Z loves social-native
shippets.

Millennials respond to
testimonial-driven,
longer-form videos.

Measure what matters

Create with
brand-safe controls

e Ensure every video is ready to
represent your brand out there:

a.Add closed captions for
SEO & accessibility.

b.Sound control for
consistent experiences.

c.Manage all video from a
centralized UGC hub.

Schedule & publish 3

across channels

¢ Use a unified social media
management system and
calendar to plan Reels,
TikToks, Shorts, and
long-form content.
Avoid tool overload,
consolidate your video stack.
Stay consistent in voice
and cadence.

¢ Move beyond vanity metrics, track conversions, AOV, and revenue.

¢ Prove ROI with full-funnel analytics.

o Benchmark performance across PDPs, social, and retail.

Ready to go all in with video commerce?

Explore Bazaarvoice Vibe to power brand-safe, scalable video at every stage

Watch our on-demand: Video Commerce 2025: Amplify & Convert Across Channels

|

Build immersive 3
on-site video experiences

e Bring TikTok-like swipeable
videos to your PDPs.
Use auto-play, picture-in-
picture, and scroll features
to extend time on site.
Add custom covers and
captions to tell a richer
brand story.

Distribute across
the funnel seamlessly

e Deploy omnichannel
shoppable video experiences
across social, PDPs, and
retail sites.

Match content type to
each stage, awareness
to conversion.



https://www.bazaarvoice.com/products/bazaarvoice-vibe/
https://resources.bazaarvoice.com/FY26-Q1-GL-GL-CC-WB-GE-VideoCommerce202521-05-25_RegistrationPage.html?utm_campaign=cc&utm_medium=display+ad&utm_source=google&utm_content=videocom2025+events+and+resources+page+promo&utm_term=none&personalization=

